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Abstrak
This study aims to analyze the Effect of Prod

st have quality and not just ordinary
are now increasing and prioritize the

becomes a favbrite business choice for large and small scale businesses. This fashion
business is no longer considered a primary need but has become a secondary need even
by certain circles of fashion including tertiary needs such as socialites and celebrities.
Fashion trends that continue to develop and adjust to the era also affect the increasingly
rampant fashion business Irawan (2014). The following is data on sales growth of Metro
Department Store 2016 -2019:
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Figure 1. Metro B®nhdok Ind e \*1
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gsed on this bag¥round, it is necessary to conduct research to test and analyze
the influeRise of prod®t quality, promotion, and hdup style on purchasing decisions at
Metro Departsnend®iore Pondok Indah Mall.
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RESEARCH METHOD
Object of Research

The object of research researched by researchers is Purchasing Decisions at
Metro Department Store which are influenced by product quality, promotion, and
lifestyle.
Data Sources and Types

The type of data used in this study is primary data sourced from questionnaire
results.
Population and Sample
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The population used in this study is customers of Metro Department Store
Pondok Indah Mall. The number of samples taken was determined using the formula
Anderson et al., (2014: 364), namely:

(Za/*)?px(1—p*1)

n —

EZ

Information:

n = minimum number of samples required

Za/2- zwble at a Certain level of significance 1.96 of a signification level of 95%

P*= proportion of population expected to have characteristics
Analysis Methods

The analysis method in this study is multiple linear regre
analyze the influence of product quality, promotion, and Jif€
purchasing decisions at Metro Department Store Pondok Ind all.

RESULTS AND DISCUSSION
Research Results
Instrument Test

Based on the results of the validi t, all stat Is study hg

A
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Coefficientsa
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(
tC)O”Sta” 461 .561 498 001
p
roduct 00 111 273 056 003 908 102
Quality
P . .
romo 117 075 163 558 002 658 519
L . .
ifestyle 331 109 307 024 003 421

a. Dependent Variable: Purchase Decision
(Source : data processed SPSS 23 2020)
Y =0.273 X1 + 0.163 X2 + 0.307 X3
Information:
Y = Purchase Decision
X1 = Product Quality1
X2 = Promotion
X3 = Lifestyle
Model Due Diligence
Test F

Based on the results of th

7 it can be explained that the influence of the
asing Decisions seen from a significant value of

decisions.
3. Based on the results of the t test, it can be explained that the influence of Lifestyle
variables on Purchasing Decisions seen from a significant value of 0.003 ( 0.003 <
0.05). So it can be concluded that there is a joint influence between lifestyles on
purchasing decisions.
Discussion
The Effect of Product Quality on Purchasing Decisions
Based on the results of hypothesis testing, it was found that the quality of the
porduk had a positive and significant effect on purchasing decisions. This positive and
significant influence indicates that product quality for Metro products can influence the
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Purchase Decision. The results of this study are in line with the results of research
conducted by Sidin (2014) which states that product quality has a positive and significant
effect on customer satisfaction. This shows that good product quality makes consumers
think about making purchases. Efforts that can be made by the company are to improve
the quality of products that can be accepted by customers.
The Effect of Promotions on Purchase Decisions

Based on the results of hypothesis testing, it was found that promotion has a
positive and significant effect on purchasing decisions. This positive and significant
influence indicates that promotions for Metro products can influence Purchase Decisions.
The results of this study are in accordance with the research Kusumawati (2016) which
states that promotions have a significant positive effect on purchasingg€8ions. Because

promotions that can attract customers.

The Influence of Lifestyle on Purchasing Decisiog
Based on the results of hypothesis testing was fou

positive and significant effect on purchasing dé€isions. Thi

u
which states that lifestyle has a signifig@ itive np

will increase.

CONCLUSION

Based on the rg i t quality, promotion, and
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