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Abstrak

This study aims to analyze the influence of brand j§@ I| an tion on th
purchase decision of Epson projectors. The me in thi x titdtive descripifé
with the population in this study being consug se rOJector pra@¥cts.
The sampling techniques in this study a nd rposwe sam

using Software Statistical Prod a i i .0). - aIy5|s technique
at the varlables of

ormation, where potential consumers collect as much
ey want to buy, then conduct their own evaluations,
, promotion, and product quality. Therefore, companies

era of the ine al revolution 4.0, or the era of digital technology, the existence of
digital technology has changed various ways we communicate. In this study, one of the
products that will be studied is a projector where the projector is a tool to facilitate the
delivery of information, in office spaces, teaching and learning rooms, meeting rooms,
and so on.

Based on data from Epson's projector sales growth rate over the last 5 years
(2015 - 2019), there are fluctuations due to the many projector brand competitors in
Indonesia. Many factors influence consumer behavior in making purchase decisions,
including brand image factors, product quality and promotion, because the better the
brand image, product quality and attractive promotions, the more consumers will make
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purchases. Based on the background of these problems, the author is interested in
conducting research entitled "The Influence of Brand Image, Product Quality and
Promotion on the Purchase Decision of Epson Projector Products in Jakarta".
The formulation of the problem in this study is
1. Does brand image affect the purchase decision of Epson projector products in
Jakarta?
2. Does product quality affect the purchase decision of Epson projector products in
Jakarta?
3. Does the promotion affect the purchase decision of Epson projector products in
Jakarta?
And the purpose of the study is
1. Analyzing the influence of brand image on the purchase decigi SQn projector
products in Jakarta
2. Analyzing the effect of product quality on the purchasg
products in Jakarta
3. Analyzing the influence of promotion on the p ase decisj

products in Jakarta l \
&%ismn of Epsg
inage, pr

,p ct quality g

RESEARCH METHOD
Object of Research
The object of research in th
products in Jakarta which is inflg@ficed by bran
Data Sources and Types

from instrumS@igecsts, classical assumption tests, model feasibility tests, multiple linear
regression analysis, and hypothesis testing.

RESULTS AND DISCUSSION

In this study, validity tests were conducted using the SPSS program version 23
on a sample of 100 respondents. shows that each item of each dependent variable i.e.
purchase decision (Y) and independent variables i.e. brand image (X1), product quality
(X2), and promotion (X3) have r count > riable (0.197) and is positive, then the instrument
or statement item is significantly correlated with the total score or can be declared valid.
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Thus it can be concluded that all statement items used in this study are valid, can be
seen from the following table:

Hazil Uji Validitas
Variabel | Tuw., | Tuws | Keterangan
Citra Merek
Pernyataan X1.1| 0355 | 0,197 Valid
Pernvataan X1.2| 0,633 0,197 Valid
Pernvataan X1.3| 0469 0,197 Valid
Pernvataan X1.4| 0.745 0.197 Valid
Kualitas Produk
Pernyataan X2.1| 0,524 0,197 Valid
Peravataan X2.2| 0443 0,197 Valid
Pernyataan X2.3| 0,635 0,197 Valid
Pernyataan X2.4| 0716 0,197 Valid
Pernvataan X2.5| 0,413 0,197 Valid
Pernvataan 2.6| 0.767 0.187 Valid
Promosi
Pernvataan X3.1| 0,598 0,197 Valid
Pernyataan X3.2| 0462 0,197 Valid
Pernvataan X3.3| 0.53% 0,197 Valid
Keputusan Pembelian
Pernvataan V.1 0,652 0,197 Valid
Pernyataan V.2 0,397 0,197 Valid
Pernyataan Y.3 0,353 0,197 Valid
Pernvataan V.4 0.555 0,197 Valid

Sumber: Data Diolzh Tahun 2020

Reliability Test

Reliability Test All questionnaire ite
said to be reliable, which is shown in
good value level above 0.6 meanin
acceptable because they are abg
from the following table:

sed to me
ach's alp

at all vari%
ood levelsgverdthe
|

Hasil Uji Reliabilitas
No Cronbach's Tagaf
Variabel Alpha signifikansi Keterangan
1 | Citra Merek (X1) 0.780 0.6 Reliable
2| Kualitas Produk (X2) 0,722 0,6 Reliable
3 | Promosi (X3) 0,815 0.6 Reliable
4 | Keputusan Pembelian (Y) 0.758 0.6 Reliable

Sumber: Data Diglah Tahun 2020

mn for the 2-sided test is 0.200. The test results
can be known for the data above is 0.200 > 0.05
ata on brand image, product quality, promotion and

ally distributed, can be seen in the following table:
Output Uji Normalitas.
| One-Sampel Kolmogorov-Smimov Test
Unstandardized
Residual

Test Statistic s
Reyip. Sig. @-Gaied) | e

a. Test distribution is Normal.

s a lower bound of the true

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

Sumber: Data Diglzh Tahun 2020
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Autocorrelation Test

The Durbin-Watson score is 1.864. Where the K value or number of independent
variables is 3 and the N value or respondent data = 100. So that the value of dL = 1.613,
and the value of dU = 1.736, so that dL < DW < dU. Since the Durbin-Watson value of
1.864 is greater than the limit (dU) 1.736 and less than 4-1.736 = 2.264 (4-dU), this is
in accordance with the purchase decision criteria of dU < DW < 4-dU (1.736 < 1.864 <
2.264), Durbin-Watson lies between dU and 4-dU, so it can be concluded that there is

no strong relationship between data (autocorrelation). can be seen in the following table
and curve:

Output Uji Angokerelasi
— Model Summary” _ Daerah | Daerah Daerah | Daerah
aerah | Daer Tidak Ada - aerat
Adiusted Std. E . Durbi korelasi kerggd- Autokorelasi kexagu- korelasi
jus! . Error o urbin- s .
Model R R Square | R Square | the Estimate | Watson y“‘f Taguan T negatif
1 10 506 490 1,411 1,864
a. Predictors: (Constant), Promosi, Citra_Merek, Kualitas_Produk i N N -
{"b. Dependent Variabel: Keputusan_Pembelian T ' 0 dL dUu DWW 4-dU 4-dL 4
Sunber Dea Dighh Tab 2000 0 1613 1736 13864 2264 2387 B

Heteroscedasticity Test

All variables have a significant value gr
that the regression model in this study d
can be seen in the following table:

Output Uji Gletjer
Coefficients®
Unstandardized Standardized
Coefficients Coefficients
Std.
Model B Error Beta t Sia.
1 | (Constant) 1.434 666 2,152 .034
; Citra_Merek .000 042 .001 .006 .995
| Kualitas Produk | 000}  .042] 002] 011f 991
| Promosi -.033 053 -.076 -.620 .537

arity s
e brand ﬁ_] V. e value of 0.587 and a VIF value of
_ For the pr Byality Ve [ tolerance value of 0.462 and a VIF value
h
b

. Whi

Il independent variables namely brand image,

f 1.444
duct q omotion h tolerance value greater than 0.1 and the value of
ce In actor (VI below 10 which means there are no symptoms of
inearity”in this re ion model. It can be seen in the following table:

Output Uji Multikelinearitas,
Coefficients®
Collinearitv Statistics
Medel Tolerance VIE
1| (Constant)
! CitraMerek | 587 1,703
Kualitas_Produk |  as2| 2163
"Promosi | s92| 1,444
i a. Dependent Variabel: Keputusan_Pembelian
Sumber: Data Diglh T 2020 T

Model Due Diligence
Test F

F valuecun: amounted to 32,761 with a significant rate of ,000. The Ftable value
is obtained from the residual (remainder) free degree (df) value, which is 96 as the
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denominator df and the regression df (treatment) which is 3 as the numerator df with a
significant level of 5%, so that the Ftable value (a = 5%) is 2.70 because the Fcalculate
value is greater than the Ftable (32.761 > 2.70) with a significant level of 0.000 < 0.05,
it can be concluded that HO is rejected and Ha is accepted means brand image (CM),
Product quality (KP) and promotion (P) together have a positive and significant influence
on purchasing decisions. It can be seen in the following table:

Output Uji Kelayakan Model (Uji F)
ANOVA® '
Model Sum of Sauares df Mean Sauare F Sia.
1 | Regression 195,552 3 65,184 32,761 ,000°
{ Residual 191,008 w| 19| |
' Total 386,560 99

a. Dependent Variabel: Keputusan_Pembelian
f b. Predictors: (Constant), Promosi, Citra_Merek, Kualitas_Produk

Sumber: Data Diglzh Tahun 2020

Test R2 (Coefficient of Determination)

The value of the correlation coefficient is 0. that
dependent variable, namely purchasing decisj e I
variables which include brand image, produ i %, while
remaining 49% is explained by other f )variable

Output &ggﬁhliss& Determinasi (R?)

Model Summary®

Adjusted Std. Error of
Model R R Square R Square the Estimate

1 T11° ,506 ,490 1,411
a. Predictors: (Constant), Promosi, Citra_Merek, Kualitas_Produk

{"b. Dependent Variabel: Keputusan_Pembelian
 Sumber: Data Diglah Talu 2020

iciénts table ultiple linear regression equation is

0.320KP + 0.263P

uality and promotion to the dependent variable, namely the
purchase Epson projector products, and shows the order of influential
variables. The est Standardized Coefficient is found in the product quality variable of
0.320 which means that the quality of Epson projector products is the independent
variable in the study that has the greatest contribution in efforts to improve the purchase
decision of Epson projectors. The brand image of Epson projectors of 0.278 is at the
second level that needs to be considered to improve the purchase decision of Epson
projectors, while the promotion of Epson projectors of 0.263 is at the third level that
needs to be considered to increase the purchase decision of Epson projector products.
It can be seen in the following table:
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Output Regresi Linier Berganda

Coefficients®

Unstandardized
Coefficients

Standardized
Coefficients

Std.
Error
1,081
,069
,067
,086

Model B
1 | (Constant)
[ Citra_Merek
{ Kualitas_Produk 204
{ Promosi ,262
a. Dependent Variable: Keputusan_Pembelian
Siumber: Data Diglzh Tahun 2020

Hypothesis Test (Test t)
Testing brand image hypotheses against purchasing decisions,
Thecalcuated t Value in the brand image is greater than th

Beta t

4,250
2,966
3,029
3,047

,000
,004
,003
,003

4,595
204 278
,320

,263

or 2.966 >

decision of Epson projector products
Testing product quality hypotheses against pur;

The calculated t value on product quality j
1.984 and the significant value is below the err

decision of Epson projectors in Jakarta.
Testing promotion hypotheses a

Coefficients®

Unstandardized

Standardized

Coefiicients Coefficients
Std.
Model B Error Beta t Sia.
1 | (Constant) 4,595 1.081 4.250 .000
; Citra Merek 204 .069 278 | 2966 .004
Kualitas_Produk 204 067 320 | 3,029 ,003
Promosi 262 .086 263 | 3.047 .003

a. Dependent Variabel: Keputusan Pembelian

e on purchasing decisions
of hypothesis testing, showing that there is a positive and

that Epson projector purchase decisions are influenced by brand image. The better the
brand image of Epson projector products, the more the decision to purchase Epson
projector products in Jakarta will increase

The results of this study are also in line with previous research by Djatmiko and
Pradana, (2016), brand image has a positive and significant influence on purchasing
decisions and says that brand image is something more valuable than products. This
means that the brand can be used as a difference between one product and another
similar products especially by using the brand image, and it is very beneficial to have a
product that has a good brand image and therefore the company must continue to
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maintain and maintain the brand image continuously.Brand image plays an important
role in the development of a brand because brand image concerns reputation so it must
be maintained and developed.
The Influence of Product Quality on Purchasing Decisions

Based on the results of hypothesis testing, it shows that there is a positive and
significant influence between product quality on purchasing decisions on Epson projector
products in Jakarta. A positive and significant influence indicates that the improvement
in the quality of Epson projector products has an effect on improving purchasing
decisions, and shows that the purchase decision of Epson projectors is influenced by
product quality. The better the quality of the product, the more the pugchase decision
will increase.

The results of this study are in line with previous research

S
ed a

desires.
Product quality is very important in teg#s of th
competition in order to meet consumer desigg$? good qua

r
u
} the key

development of company productivi eveloped

The Effect of Promotions on P

, it show
significant influence betweg sing decisions g
products in Jakarta. ence indigites that increased
promotion of Epson

ers will decide to buy.
esearch is_i 019) Promotion has a positive
cant effe & [ isi Ecause promotion is a concern for
ers befor: k ¥ecause the promotion itself functions to
overview to potential consumers to be

he company's marketing program, the better the
consumer decisions in buying.

CONCLUSION

1. There is a positive and significant influence on brand image on the purchase decision
of Epson projector products, which means that the better and better the brand image
provided by Epson projectors, the purchase decision will increase.

2. There is a positive and significant influence on product quality on the purchase
decision of Epson projector products, which means that the better or better the quality
of Epson projector products, the purchase decision will increase.
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3. There is a positive and significant influence for promotion on the purchase decision
of Epson projector products, which means that the stronger the promotion carried
out, the faster it will encourage consumers to make a purchase decision.

4. Based on the research conducted, it shows a large contribution is found in product
quality variables, then brand image and then promotion.
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