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ABSTRACT
The study aims to determine the effect of price, prqg

multiple linear regression a z
study show that down pg i i oxies of prices negatively

es. Congested traffic conditions are one of the challenges
order to complete their work. This condition often makes it

carried out cd easily and smoothly and in accordance with the estimated time
expected, the right alternative solution to answer this challenge is to ride a motorbike.

Motorbikes are a practical and very economical means of transportation. This is
what makes people tend to prefer using motorbikes over using other means of
transportation. Apart from being practical and economical, the cost of maintenance and
accessories for motorbikes is also quite cheap. Choosing the type of motorbike that will
be used is also an important thing to consider. Apart from needing motorbikes that are
practical and economical, people also need motorbikes that are safe and comfortable to
minimize fatigue when traveling.

One of the motorbikes that offers this solution is the NMax motorbike produced
by the Yamaha Indonesia Motor Manufacturing (YIMM) Company. NMax is an automatic
type motorbike with an engine cylinder capacity of 155cc which can give a comfortable
and elegant impression. NMax is also the first locally produced motorbike to use Variable
Valves Actuation (VVA) technology to maintain maximum torque and power at every
engine speed. The front and rear lights are equipped with energy-saving LEDs. There is
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also a digital instrument panel and an Anti-lock safety system Braking System (ABS)
which is claimed to be able to prevent the rear wheels from locking due to sudden
braking. The body design of the NMax motorbike is designed to be relatively large in
size, thereby increasing comfort for users when riding. Moreover, the handlebar design
of this Yamaha motorbike is also designed to be much higher than the seating position
so that users do not have to bend over when riding it.

At the start of its appearance in 2015, the sales volume of AlMax motorbikes
reached 24 5 units. In 2016 the sales volume of NMax motorbike gsed rapidly to

quite significantly number 4 36 units.
Assauri (2015) states that one of the strategies off

its target market.
According to Sunyoto

tend to prefer the crg g NMax motorbikes. This
gC of money at the start of

increasing the & volume of these motorbikes.

Yamaha Putera Agung is a Yamaha brand motorbike dealer located in the
Ciganjur area, South Jakarta. One of the flagship products from this dealer is the NMax
motorbike. Yamaha Putera Agung has several competitors, both from fellow Yamaha
dealers and competitors from other products which can affect the sales volume of its
products.

The aim of this research is to analyze the influence of product, price, distribution
and promotion on the sales volume of NMax motorbikes at the Yamaha Putera Agung
dealer, South Jakarta. This research aims to understand the extent to which each factor
contributes to the level of sales of NMax motorbikes, so that it can provide deeper insight
for dealers in optimizing marketing strategies and improving sales performance.
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RESEARCH METHODS
Object of research

The object of this research is the sales volume of NMax motorbikes at the Yamaha
Putera Agung dealer, South Jakarta, which is influenced by product, price, distribution
and promotion.
POPULATION AND SAMPLE
Population

According to Sugiyono (2014) population is a generalized

a consisting of

Sample

The sample is part of the number and cha
population is large, and it is impossible for researg
for example limited funds, energy and time,

0 study eyefihi
researc

RESULTS A
Descriptig

Is the sales volume of NMax motorbikes at the
Jakarta, which is influenced by price, product,

ariables were assumed not to influence the dependent
variable, me. Therefore, in this research there are two independent
variables tha
channels.

In this reSearch, the price variable explained in the previous chapter has a proxy
for down payment and installment period. The down payment represents a price variable
where in the sale of NMax motorbikes the sales system carried out by the dealer is an
installment sales type. The dealer sets the price on a predetermined down payment. To
determine the price for the down payment, it will also depend on the installment period.

In the distribution channel variable explained in the previous chapter, it has a
proxy for the number of leases involved in the sale of NMax motorbikes. Where the role
of leasing is as a provider of capital and products so that sales continue.
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Normality test
One-Sample Kolmogorov-Smirnov Test
Unstandardized
Eesidual
N 100
Normal Mean .0000000
Parameters*® [ Std. Deviation 47425163
Most Extreme | Absolute 066
Dafferences | Positive .052
Negative -.066
Test Statistic 066
Asymp. Sig. (2-tailed) ,200=d

Sumber : Sumber: Hasil olah data dengan SPSS 24

F test

Sum of
Model Squares Df Mean Square ¥
1 Regressson 117 3 23,706 102,205 000
Ressdual 22267 96 232
Total 93384 99

Sumber Hasil olah data dengan SPSS 24

e ab that the ciculated F value > F table is 102.205

Std. Error
Adjusted| of the
Model R |R Square |R Square| Estimate
1 8732 162 154 48160

Sumber: Hasil olah data dengan SPSS 24

In the table above, the correlation coefficient (R) value is 0.873, which means
that there is a very strong correlation between the down payment variables, installment
period and leasing amount on sales volume. The value of the adjusted coefficient of
determination (adjusted R2) is 0.754 or 75.4%, which means that the independent
variables can explain changes in the sales volume variable of 75.4% while the remaining
24.6% is explained by other factors °““ this research.

Multiple Linear Regression Analysis
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Cosflicionty*
Untatintinnhiaed Damalow e
Coelfuionts Coethc ity
Model 1] Yol Bavew eta 1 Sw
I (Constant) 10018 1580 A8 Ul
IN UM IR0 2 ) v L 1158
LN MC a0 |  9a M IL.'w "
LN 11w 10; e 11,736
Samnber: Sumnber Hawnl olah dats dengmm 5955 24
Based on the table above, it can be said that theiffear regressi@iline eqi@tion is
expressed as follows:
[ nVP =10.016 + 1 n-1.425UM + I n -0.785 PC + | n 0.
Information: A\

VP = Sales Volume
UM = Down Payment
M C = Installment Period
L = Leasing
The analysis of the linear reg
1. Down payments ha
payment variable
variable is red

\
\)
sion equ

% s follows:
a regression i -1.425, g#®aning that the down

as a hegatime e ales volugd€. If the down payment
ed by 1% le§volume wil rease by 1.4 % . Ceteris

paribus. ‘
2. The ingi@fment perj S a ssion coeffil€ient of -0.785, meaning that the
instafient perio a s &negative gfféct on sales volume. If the installment

nNa@ffod variabl uce %, then

paribus. i

Jumah regressiop@€oefficient of 0.586, meaning that the Jumah

easi ithd® effect on sales volume. If the Leasing Amount
iable sed by hen the sales volume will also increase by 0.6 %.

CEis paripus.

2s volume will increase by 0.8 %. Ceteris

HypothesiSiest (t &

t)

Coeflicients*

Unstandandized Standardized

Coefbicients CoefBirents
Model B Sed. Esroe Beta t Sig
1 (Constant) | 10916 43580 2187 031
INUM | 3084 i TR EN S
LN_MC 1,680 566 785 7% | 085

INL 1,159 102 586 11,756

Sumbes: Samber: Hasd olah dats dengan SPSS 24

From the table it can be concluded that:
a. down payment variable has a calculated t value of -3.158, with a significance value
of 0.02 < 0.05 and has a negative beta value, which means that in this study the
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down payment variable has a negative and significant effect at a = 95% on sales
volume .

b. period variable has a calculated t value of -1.739 with a significance value of 0.085
> 0.05 and has a negative beta value, which means that in this research the
installment period variable has a negative but not significant effect at a = 95% on
sales volume.

c. The variable number of leases has a calculated t value of 11.756,
value of 0.000 <0.05 and has a positive beta value, which me
the variable number of leases has a positive and significa
sales volume.

jth a significance
gt in this study

CONCLUSION
Based on the research results, it can be
installment period have a negative and signifig

leases has a positive and significg
involvement of more leases can
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